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The 30th edition of LED Expo delivered another powerful edition, 
reinforcing its position as India’s most influential business and innovation 
platform for the LED & lighting industry. This edition brought together 
the complete value chain—ranging from components and smart lighting 
solutions to architectural, façade, and solar-powered innovations.

The expo set a new benchmark for knowledge exchange, 
sourcing and technological advancement in India’s 
rapidly evolving lighting ecosystem. It brought together 
key stakeholders from across the value chain—including 
manufacturers, distributors, architects, consultants, and 
infrastructure decision-makers—fostering meaningful business 
interactions and solution-driven discussions. With a strong 
emphasis on intelligent systems, sustainable applications, and 
real-world implementation, the edition further strengthened its 
role as a catalyst for innovation and industry collaboration.



Show Highlights 
at a Glance

Total Visitors: 				    12023
Exhibitors: 					     250
Gross Exhibit Area: 			   17000 m²
Participating Countries: 		  21 Countries
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GEOGRAPHICAL
 
LED Expo New Delhi continues to be the key sourcing 
hub for North India’s lighting market, attracting 77.9% of 
its visitors from the region where major electrical trade 
centres and procurement networks are concentrated. 
The West (10.2%) and South (5.0%) add strong 
representation from India’s manufacturing, technology, 
and premium consumption bases. The show also drew 
international buyers from 21 countries, led by global 
manufacturing and trading economies.

The visitor base was dominated by high-value trade buyers representing distribution, 
wholesale and project supply networks. Architectural consultancy firms, EPC 
contractors and specification authorities attended with clear sourcing agendas. 
The strong presence of government and smart city procurement teams indicates 
increasing institutional investment in energy-efficient lighting.

INDUSTRIAL
Profile:Profile: Profile:Profile:



Objective of Exhibiting 
at LED Expo 2025

Exhibitors represented one of the most 
comprehensive product clusters in the lighting 
ecosystem from chip-level component suppliers 
to fully-assembled smart lighting solutions. 
Strong participation from segments such as 
LED applications, LED lighting products, LED 
accessories & raw materials, LED manufacturing 
equipment, machineries, Solar-powered LED 
lighting products & solutions, Building & home 
automations positioned LED Expo as a true end-
to-end sourcing destination for the industry.
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A significant 61.9% of exhibitors reported 
being “satisfied,” while an additional 25.6% 
expressed being “exceptionally satisfied” with 
their participation. This indicates that over 
87% of respondents experienced meaningful 
business engagement, quality visitor 
interactions, and effective brand visibility 
during the exhibition.

WHERE 
PARTICIPATION 
METExpectationsExpectations

PERCEIVED BUSINESS 
BENEFITS FOR

ExhibitorsExhibitors
LED Expo continues to deliver strong 
commercial outcomes by connecting exhibitors 
with decision-makers, procurement heads, 
and serious buyers across the lighting and 
electronics ecosystem. Over 81% of exhibitors 
found the event commercially valuable in terms 
of lead quality, partnership opportunities, 
brand positioning, and business development 
potential.



The post-event feedback highlights strong exhibitor 
confidence in LED Expo as a valuable B2B platform. A 
significant majority of participants expressed willingness 
to recommend the exhibition to other companies, with 
over 86% indicating positive recommendation intent. This 
reflects exhibitors’ satisfaction with the quality of visitors, 
business interactions, and overall commercial outcomes 
achieved during the show.

Exhibitor Advocacy & Re-participation Intent

A show worth 
recommending.



Exhibitor loyalty remains high, with more than 61% confirming definite or likely 
participation in the next edition. This demonstrates sustained trust in LED Expo’s 
ability to deliver relevant buyer engagement and long-term business value.

Overall, the results confirm that LED Expo is not only well-received by exhibitors 
but is also viewed as a recommended and repeat-worthy business platform, 
reinforcing its position as a trusted marketplace for the lighting and LED industry.

Business That 
Brings Them Back





We have been participating in LED Expo 
for many years, and the experience has 
always been excellent. It is a key platform 
for us to connect with new dealers, 
architects, and designers. As a central 
hub for India’s lighting experts, it is the 
best place to showcase new products 
and build professional relationships. For 
anyone in the lighting industry, LED Expo 
is an essential event to attend. 
 
Mr. Divyansh Jain 
Director,  Artitectual Lighting  solutions

EXHIBITOR
SPEAKS
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LED Expo is an excellent platform for 
discovering the latest LED technology 
and connecting with professionals across 
India. It allows us to reconnect with our 
existing dealers while establishing new 
business contacts. This year, we’ve seen 
a significant increase in inquiries for 
facade lighting, which is a core part of our 
latest technology offering. It remains an 
essential event for anyone in the lighting 
industry. 
 
Mr. Divyansh Jain 
Director,  Artitectual Lighting  solutions

We are very pleased with the high 
number of industry visitors at this edition. 
This is our second time in Delhi, and we 
are committed to supporting the rapid 
development of the Indian lighting market. 
LED Expo is a vital part of our marketing 
strategy; while social media is important, 
trade fairs allow us to speak directly with 
our customers. We are already looking 
ahead to 2026 and will definitely continue 
our participation. 
 
Shelly Vij 
Director, Neo – Neon Lighting &  
Designs Pvt Ltd.



The Conference & Knowledge Sessions at LED Expo New 
Delhi 2025 played a pivotal role in elevating the exhibition 
beyond a sourcing platform into a thought-leadership 
and knowledge-driven forum for the lighting and design 
community.

Curated in collaboration with leading industry associations 
and design bodies, the workshops brought together 
architects, lighting designers, consultants, automation 
experts, and industry leaders to explore the functional, 
emotional, and technological dimensions of lighting across 
indoor, outdoor, and façade environments.

Conferences & 
Knowledge Sessions



Conferences

Knowledge



Light that connects people and spaces.
This session explored the powerful role of light as a bridge between built 
environments and human experience. Industry experts discussed how lighting 
influences comfort, perception, safety, and emotional well-being across indoor and 
outdoor spaces.

The conversation highlighted the importance of human-centric lighting design, 
emphasizing how thoughtful illumination can enhance spatial transitions, create 
visual harmony, and support user comfort in both private and public environments.

By examining real-world case studies, the speakers demonstrated how lighting 
connects architecture with nature, interiors with exteriors, and function with 
emotion. The session reinforced the idea that light is not just a technical element, 
but a design language that shapes how people experience spaces.

Light – The Essential 
Connector Between the Indoor, 
the Outdoor & the Human



When design meets reality, 
light tells the real story.

Light doesn’t just reveal architecture, 
it defines how we experience it  
 
Jaspreet Chandok

In a world where architectural lighting is often judged by glossy renders 
and dramatic visuals, the real challenge lies in execution. Jaspreet 
Chandok, Partner at Ethereal Designs, peeled back the layers of façade 
lighting to reveal what truly happens when concepts meet construction.

Through real project examples, Chandok highlighted how lighting 
outcomes frequently differ from initial visualisations. Surface finishes, wall 
textures, plant shadows, material undulations, and installation constraints 
all play a decisive role in shaping the final effect. What looks perfect on 
screen may demand smart adjustments on site.

Her session explored essential façade lighting techniques such as grazing, 
offset positioning, beam angles, and linear lighting, showing how each 
decision influences shadow play, texture visibility, and visual comfort. 
Moving light sources away from surfaces can reduce harsh undulations 
but may introduce new challenges like unwanted shadows. Every choice 
is a balance between design intent and real-world conditions.



Mr. Bhavesh Doshi, Founder & CEO of Entelechy Automation  
Pvt. Ltd., spoke about the fundamental shift taking place in building 
architecture and urban design, driven by intelligent, wireless, and data-
centric lighting systems.

He highlighted how traditional infrastructure—heavily dependent on 
complex copper cabling and manual troubleshooting is being replaced 
by smart wireless mesh technologies. These systems not only simplify 
installation but also make it easier to retrofit heritage and sensitive 
structures without damaging their architectural integrity.

Mr. Doshi emphasized that modern facades are no longer just 
illuminated they “communicate” through light, responding intelligently 
to data and user needs. With scalable technologies like Wirepas, 
buildings can now operate with thousands to even millions of 
connected nodes, enabling efficient control, reduced cabling (up to 
90%), and enhanced sustainability.

The session also underlined the role of wireless lighting in achieving 
energy efficiency, green building goals, and net-zero ambitions, making 
intelligent infrastructure a key pillar of future-ready urban environments.

The future of building 
identity- data-driven 
and inteligent

By reducing up to 90% of cabling, 
smart wireless infrastructure supports 
sustainability, energy efficiency, and 
net-zero goals 
 
Mr. Bhavesh Doshi



Lighting the architecture after dark
This session focused on the transformative impact of façade lighting and how 
illumination reshapes architectural identity after sunset. Experts discussed 
how buildings designed for daylight aesthetics can be elevated through 
strategic night-time lighting that respects form, function, and cultural context.

The discussion explored the balance between visual impact, sustainability, 
and smart technology, highlighting the use of energy-efficient luminaires, 
automation systems, and heritage-sensitive lighting approaches.

Speakers emphasized that façade lighting is not just about visibility it’s 
about storytelling, brand identity, and urban expression, while maintaining 
environmental responsibility.

Design by Day, Illuminate 
by Night: Façade in the 
Context of Light



Light as the Sutradhar: 
Weaving Culture & Craft

Light reveals the truth of a place when it carries 
its culture and craft forward. 
 
Mr. Maneck Tandon

In this insightful session, Mr. Maneck Tandon 
explored the role of light as the Sutradhar—
the silent storyteller that shapes architectural 
experience by revealing context, culture, and 
craft. Using examples from across geographies, 
he demonstrated how lighting design responds 
to climate, materiality, and human engagement 
rather than functioning as a purely decorative or 
technical element.

Referencing landmark projects such as the 
Rovaniemi Library in Finland, Fallingwater by 
Frank Lloyd Wright, and India’s Umaid Bhawan 
Palace, Mr. Tandon illustrated how architecture 
and light work together to blur boundaries 
between the built environment and nature. From 
capturing scarce northern daylight to embracing 
water, stone, and landscape as integral design 
elements, the session highlighted how light can 
amplify the essence—or rasa—of a place.

Drawing from his own practice, Mr. Tandon 
presented case studies including Karma Lakelands 
in Manesar, Kanpur Metro, and the ongoing Lothal 
heritage replica project in Gujarat. These projects 
showcased the contemporary reinterpretation of 
traditional Indian elements such as jalis, jharokhas, 
and vernacular motifs, integrated thoughtfully 
into lighting design to enhance spatial experience, 
sustainability, and cultural continuity.

The session concluded with a conceptual 
framework that defined the design process—
Truth, understanding the context and purpose of 
a place; Samvad, fostering collaboration between 
architecture, lighting, interiors, and landscape; 
Sanskar, respecting and integrating cultural 
values; and Sutradhar, positioning light as the 
medium that narrates the story. Through this lens, 
light emerged not merely as illumination, but 
as an essential element that connects people to 
space, heritage, and identity.



In her session “The In-Between”, Leila Erfan 
highlighted the importance of designing spaces 
that go beyond visual appeal to become livable, 
emotionally engaging, and memorable. Emphasising 
that design is not about ornate lighting or expensive 
chandeliers alone, she spoke about creating 
environments where people can pause, transition, and 
build lasting memories within their living spaces.
Through a residential case study, she illustrated the 
concept of the in-between—the moment between 
outdoors and indoors, arrival and inhabitation. A 
carefully designed entrance and a dramatic double-
height space became central to this idea, where 
natural light during the day served as the primary 
design hero. Artificial lighting, she explained, should 
complement daylight rather than overpower it, 
remaining subdued until evening when it gradually 
takes on the role of shaping mood and atmosphere.

The In-Between

Good lighting creates the in-
between spaces where a house 
becomes a lived experience 
 
Leila Erfan
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Bright Ideas, Brilliant Future: LED Expo New Delhi 2025 Opens Its Doors

India’s premier platform for LED and 
smart lighting innovation, LED Expo 
New Delhi 2025, opens its doors today 
at Yashobhoomi (IICC), Dwarka, mark-
ing a historic milestone as the event cel-
ebrates its 30th edition. The three-day 
exhibition presents 250 exhibitors with 
75 first-time participants. The show 
floor is buzzing with cutting-edge inno-
vations in LED products, components 
and applications that are driving the 
country’s transition towards sustain-
able and energy-efficient infrastructure.  

This year, the expo’s focus is on di-
verse areas such as solar lighting for 
sustainability, facade lighting as an 
emerging storyteller of architecture 
and design and a human-centric light-
ing solutions approach that aligns with 
the body’s natural rhythm and envi-
ronments. The 30th edition welcomes 
brands from China, Germany, Hong 
Kong and South Korea and UAE, along 
with launch of 60 new products. 

As India’s LED lighting market ex-
periences unprecedented expansion, 
LED Expo New Delhi 2025 arrives at 
a pivotal moment. The expo serves as 
the definitive platform where industry 
leaders, innovators and stakeholders 
showcase breakthrough technologies 
that are reshaping how India lights 
its homes, cities and industries. From 
intelligent street lighting systems and 
IoT-integrated smart ecosystems to 
architectural LED walls and tunable 
spectrum solutions, this year’s exhibi-
tion captures the full spectrum of In-
dia’s lighting revolution. 

Visitors are discovering an extensive 
range of offerings spanning high-per-
formance LED bulbs and luminaires, 
intelligent street lighting systems, deco-
rative LED applications and industrial 
lighting systems representing the entire 
value chain of the LED ecosystem. The 
shift toward smart, connected, and sus-
tainable lighting reflects India’s broader 
commitment to energy efficiency and 
environmental responsibility—posi-

tioning the nation as an emerging hub 
for LED technology export and manu-
facturing excellence. 

The inauguration ceremony wit-
nessed the esteemed presence of several 
distinguished dignitaries. Dr. Ashok 
Kumar, Deputy Director General of the 
Bureau of Energy Efficiency, graced 
the event as the Chief Guest. The cer-
emony was further honored by the 
presence of Ms. Lipika Sud, Director 
of Lipika Sud Interiors Pvt. Ltd. and 
President of The Guild of Designers 
& Artists, along with Dr. R. K. Bharti, 
Joint Director at the Ministry of Micro, 
Small & Medium Enterprises (MSME), 
both attending as Distinguished Guests 

of Honor. Also in attendance were Ms. 
A. Vijaya, Principal Director of the Ar-
chitectural & Heritage Division at IN-
TACH; Ar. Ankit Aggarwal, President 
of the UP Architects Association; and 
Shree Ashish Malviya, Head of UJALA 
at Energy Efficiency Services Limited 
(EESL). Adding to the event’s promi-
nence were Mr. Lawrence Lin, Founder 
& CEO of Lighting Recipe Studio; Mr. 
Linus Lopez, representing the Lighting 
Designers Association of India (LiDAI); 
and Mr. Winston Pereira, Executive Di-
rector of Messe Frankfurt Trade Fairs 
India Pvt. Ltd.

On the occasion, Chief Guest Dr 
Ashok Kumar, Deputy Director Gen-
eral, Bureau of Energy Efficiency, 
Ministry of Power, Government of 
India expressed: “As India strides to-
wards its energy efficient and climate 
resilient future, platforms like LED 
Expo play a crucial role in accelerating 
market transformation. The 30th edi-
tion with over 250 exhibitors, 2,000 
brands, and more than 6000 innova-

tive lighting products from India and 
across the world, reflects the remark-
able progress of our LED and energy-
efficient technologies ecosystem. Such 
collaborations strengthen our national 
missions specially, the National Mission 
for Enhanced Energy Efficiency under 
the National Action Plan for Climate 
Change and support the widespread 
adoption of efficient lighting solutions 
across sectors. LED story of India un-
der UJALA program is history in it-
self - which witnessed transformative 
change in the adoption of LEDs in the 
country. I am pleased to witness the 
industry’s continued commitment to 
innovation, sustainability and respon-
sible energy use.” Ms. A. Vijaya, Princi-
pal Director, Architectural & Heritage 
Division, Indian National Trust for Art 
and Cultural Heritage (INTACH), con-
veyed, “Our work spans the restoration 
of museums, palaces, stepwells and his-
toric precincts, where adaptive reuse is 
key to sustaining heritage. Thoughtful 
lighting plays a transformative role in 

this process — it enhances the character 
of historic spaces, elevates their night-
time experience and helps communi-
ties reconnect with heritage. Events 
like this offer valuable insights into 
façade and interior lighting solutions 
that can support our conservation ef-
forts with subtlety and respect for the 
original architecture.”  Mr Raj Manek, 
Executive Director & Board Member, 
Messe Frankfurt Asia Holdings Ltd 
shared, “The Indian LED industry has 
transformed dramatically over the past 
decade. The 30th edition of LED Expo 
reflects the sophistication and maturity 
of our market. This year is special as the 
backbone of the Indian economy – Mi-
cro and Small and Medium Enterprises 
(MSMEs) have a dedicated presence in 
the expo with 50+ companies. We are 
proud to bring energy-efficient, intelli-
gent lighting solutions to every corner 
of India from our homegrown brands. 
The exponential growth we’re witness-
ing validates the trajectory we have 
been building together as an industry.”

TBG NETWORK 
New Delhi

India is hopeful of sign-
ing the first tranche of the 
India-US Bilateral Trade 
Agreement within the cur-
rent calendar year, Com-
merce Secretary Rajesh 
Agarwal said on Friday. 
Addressing the FICCI An-
nual General Meeting, he 
indicated that talks have 
progressed substantially 
despite recent shifts in 
global trade conditions. 
Reflecting on the nego-
tiations done so far, the 
Secretary said, “I think 
our expectations, we are 
very optimistic and very 
hopeful that we should 
find a solution with-
in this calendar year.” 
The Commerce Secre-
tary cautioned, however, 
that trade negotiations 
are unpredictable, noting 
that “with any trade nego-
tiations, the final deadlines 
cannot be because even if 
there is one sticking point 
or one sticking issue which 
is in the mind of even one of 
the partners, the trade deal 
may not meet that deadline.” 
India and the US were 
initially aiming to com-
plete the first tranche of 
an India-US bilateral trade 

agreement by fall of 2025, 
but new developments in 
the US trade policy land-
scape, that include tariffs, 
have altered those plans. 
The Secretary explained, 
“We have found lot of 
changes in the global trade 
landscape. One of the key 
has been in the US land-
scape, where it came out 
with reciprocal tariffs, 
which were imposed on 
all the trading partners...” 
Because of this, India and 
the US, the secretary said, 
are now engaged in two par-
allel negotiations: a broader 
Bilateral Trade Agreement 
and a more immediate 
Framework Trade Deal -- 
aimed at addressing high 
tariffs imposed on India. 
The Secretary said the 
framework discussions 
have advanced consider-
ably, stating, “we are close, 
we have tried to iron out 
most of the issues. Now it 
is only matter of time when 

this decision has to be taken, 
that when the two countries 
have to find the right land-
ing zone to announce it.” 
“I think we need to find 
pathway for complete elimi-
nation of reciprocal tariff in 
our process of doing (full) 
BTA. So I think that will 
take a bit of time, and we’ll 
not hurry up those we are 
working on various aspects 
of BTA,” the secretary said, 
reiterating hopes for the first 
tranche of BTA very soon. 
Summing up the state 
of talks, Agarwal said 
that he thinks they are 
in  a  zone where one 
can say “it is something 
that we can achieve in 
a  ver y  short  whi le.” 
The BTA, formally pro-
posed in February following 
directives from the leader-
ship of both nations, seeks 
to more than double bilat-
eral trade, from the current 
USD 191 billion to USD 500 
billion by 2030.

First tranche of trade deal with US may 
conclude by end 2025: Commerce Secy

Playtime at the Bagh: How Reenita Hora Turns History’s 
Darkest Hour Into a Story of Love, Identity & Resistance

When Reenita M. Hora 
first stepped onto a school-
stage production about Jal-
lianwala Bagh, she didn’t 
know the moment would 
imprint on her creative life. 
But the image that stayed 
with her came much earlier 
— from her grandfather, 
who had passed the site 
days after the massacre and 
witnessed a chilling sight: 
a pile of slippers belonging 
to the dead, gathered to be 
redistributed to the living. 
“That story made history 
feel personal,” she says. 
Years later, it became the 
emotional seed of Vermilion 
Harvest.

Set in 1919 Amritsar, the 
novel follows Aruna — 
an Anglo-Indian woman 
caught between silence 
and defiance — and Ayaz, 
a fiery Muslim revolution-
ary. Their love is tender, 
flawed, and politically im-
possible. “They fall in love, 
but love isn’t blind,” Hora 
says. “Aruna is privileged 
yet excluded; Ayaz is radi-
cal yet vulnerable to his 
family’s expectations. Their 
differences create the story’s 
emotional stakes, while the 

political backdrop gives it 
depth.” Aruna’s voice grew 
directly from this liminality. 
Anglo-Indians of the time 
lived in a fragile in-between 
— too British for Indians, 
too Indian for the British. 
“She embraces a bold, brash 
confidence. If she’s going to 
be judged anyway, why not 
push the line?” Hora ex-
plains.

Nothing captures that 
tension like the metaphor 
“Playtime at the Bagh.” On 
Baisakhi — a day meant 
for children’s laughter — 
General Dyer turned a fes-
tive enclosure into a killing 
field. “It was the collision 
of innocence and violence 
that shaped that image,” 
she says.

The novel’s most shocking 
reveal — that Aruna may be 
biologically tied to the very 
man who brutalized Am-
ritsar — is deliberately am-
biguous. “It’s a metaphor,” 
Hora notes. “Just as Aruna’s 
mother was violated, so was 
India.”

Recreating 1919 required 
deep research: walking 
Amritsar’s streets, study-
ing maps, tracing colonial 
paths from Jalandhar to the 
Bagh. Even cultural details 
mattered — how young lov-

ers of the time might bond 
over Jane Austen.

No wonder early review-
ers described the book as 
“Titanic meets Gandhi.” 
Hora agrees: “It’s an epic ro-
mance set against a disaster. 
In Titanic, it’s nature. Here, 
it’s a man-made terror at-
tack.”

Writing the massacre was 
emotionally draining, but 
so was the final scene — 
India minutes away from 
freedom, Aruna grappling 
with personal loss. “This 
is the dawn she and Ayaz 
dreamed of, but she stands 
in it alone,” Hora reflects.

Her broader creative iden-
tity — often called “the un-

apologetic Nora Ephron of 
South Asian storytelling” 
— stems from her mix of 
wit, honesty, and cultural 
nuance. She gravitates to-
ward morally messy charac-
ters who straddle borders: 
political, cultural, genera-
tional. Journalism shapes 
her need for authenticity; 
screenwriting shapes her 
pacing. Across mediums, 
one principle anchors her 
work: story first, form sec-
ond.

Yet sound is a crucial 
element in her storytell-
ing, especially in narrative 
podcasts like True Fiction 
Project and Shadow Realm, 
where audio turns narrative 
into atmosphere.

Vermilion Harvest’s inter-
national acclaim — includ-
ing the Overall Grand Prize 
at the Chanticleer Interna-
tional Book Awards — has 
been transformative. “I 
never imagined recognition 
for literary fiction,” she says. 
“It pushes me to write more 
in this space.”

A screen adaptation re-
mains a dream, but Hora 
sees opportunity and re-
sponsibility in writing In-
dian stories for the world: 
“You can’t generalize the In-
dian identity. The diaspora, 

the homeland, the Anglo-
Indian community — these 
are different worlds.”

As India approaches 80 
years of independence, 
Hora believes books like 
hers reopen the conversa-
tion. “Independence wasn’t 
won by one kind of Indian. 
It belonged to all of us — 
including the ones history 
forgot.”

Motherhood, identity, 
and trauma are central to 
the novel’s emotional archi-
tecture, drawn from Hora’s 
own lived experiences. The 
epilogue’s letter — linking 
national rebirth to personal 
rebirth — captures that idea: 
birth as both hope and in-
heritance.

Even her other works, 
from Ace of Blades to Shad-
ow Realm to her upcoming 
multicultural picture book 
Festival of Lights, share a 
common impulse: connec-
tion across cultures, gen-
erations, and inner worlds.

So what would Aruna say 
to women today?
Hora smiles

“Love like you’re rewriting 
the rules. Laugh at anyone 
who doubts you. And sur-
vive knowing your story is 
the plot twist no one sees 
coming.”

LG Electronics appoints Ryu Jae-chul 
as new CEO

LG Group has announced a 
sweeping executive reshuf-
fle on Thursday, focused 
on strengthening future 
growth investments and 
accelerating qualitative ex-
pansion across its key sub-
sidiaries, as per a report by 
Pulse, the English service of 
Maeil Business News Korea. 
As per the news report, 
the reshuffle saw promo-
tions primarily in sectors 
critical to LG’s long-term 
competitiveness, while 
leadership changes were 
made in divisions requir-
ing strategic restructuring. 
At LG Electronics, a total 
of 34 executives were pro-
moted this year--including 
two presidents, two execu-
tive vice presidents, nine 
senior vice presidents, and 
21 vice presidents--slightly 
fewer than last year’s 46, 
the Pulse report noted. 
At LG Electronics, Ryu 
Jae-chul, head of the Home 
Appliance Solution (HS) 
Company, was promoted 
to CEO, following his suc-
cess in leading the compa-
ny’s home appliance divi-
sion to global No. 1 status. 
Ryu, who joined GoldStar’s 
appliance research lab in 

1989, has spent roughly 
half of his career in R&D 
and is widely recognised 
as a field-driven leader and 
home appliance specialist. 
Since taking charge of the 
H&A division in 2021, Ryu 
has driven an average an-
nual revenue growth rate 
of 7 per cent, establish-
ing LG as the world’s top 
home appliance brand 
under a single label, 
the news report noted. 
Baek Seung-tae, previ-
ously head of the Kitchen 
Solution division, will suc-
ceed Ryu as head of the 
Home Appliance & Solu-
tion (HS) business unit. 
Meanwhile, Eun Seok-
hyun, head of the Vehicle 
Solution (VS) Company, 
and Lee Jae-sung, head of 
the Eco Solution (ES) Com-
pany, were both promoted 
to president. Their promo-
tions reflect LG’s strategic 
emphasis on its B2B pillars-
-vehicle components and 

HVAC (heating, ventila-
tion, and air conditioning)-
-to drive the next stage 
of  corporate growth, 
the Pulse report noted. 
Eun, who joined LG Elec-
tronics in late 2018, was 
credited with expanding 
infotainment sales and 
improving profitability 
amid global uncertainties, 
including US tariffs and 
slowing EV demand. Lee, 
an HVAC expert who 
joined GoldStar in 1987, 
has led the ES division 
since last year, expanding 
industrial and power cool-
ing businesses through 
l a rge - s c a l e  ch i l l e r s . 
LG Electronics also car-
ried out an organisa-
t i o n a l  r e st r u c t u r i n g 
to accelerate growth. 
The existing four-company 
structure--HS, MS, VS, and 
ES--will be maintained, 
with new divisions added 
to enhance global competi-
tiveness.
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Cement prices are 
expected to remain 
under pressure in 

the coming months as ris-
ing supply and a surge in 
capacity additions inten-
sify competition across 
regions, according to a re-
cent report by Axis Capital. 
The report highlighted that 
cement pricing has turned 
negative amid an estimated 
40 million tonnes (mnt) of 
capacity addition, or near-
ly 6 per cent, scheduled 
over the next four months. 
With supply growing faster 
than demand, the pan-India 
average cement price de-
clined 2.1 per cent month-
on-month (MoM), or Rs 6 
per bag, in November.

“We remain concerned 
about the sector outlook 
over the medium term due to 
significant capacity addition 
pipeline .......over the next 
18 months, which is likely 
to pressure pricing and 
margins”, the report said. 
The steepest correction 
was recorded in East India, 
where prices dropped 4.8 
per cent MoM, or Rs 14 per 
bag. This sharp decline was 
driven by a Rs 25-30 per 
bag dip in key markets such 

as West Bengal and Bihar. 
Other regions also saw no-
table declines, with Central 
and South India witness-
ing price drops of 2.4 per 
cent and 2.0 per cent MoM, 
respectively. Prices in the 
West and North were rela-
tively more stable, easing 
by 1.3 per cent and 0.4 per 
cent in the trade segment. 
However, non-trade prices 
in these regions correct-
ed by around 2 per cent. 
Dealers across markets at-
tributed the weaker pricing 
environment to rising com-
petitive intensity as new 
supply entered the market. 

While demand has begun 
to pick up after the Diwali 
period, the report noted 
that a high base, given the 
elevated volumes recorded 
during December 24-March 
24-March 25, will likely sub-
due year-on-year growth in 
the coming months.

The report analysis also 
showed that spot cement 
spread at around Rs 1,950 
per tonne is currently 7 per 
cent, or Rs 150 per tonne, 
lower than the Q2FY26 
average. It is due to a com-
bination of lower prices 
and higher fuel costs, with 
pet coke at Rs 1.75 per kcal-

-5 per cent higher than 
the Q2 average, adding 
to pressure on margins. 
The brokerage firm added 
that despite earlier expec-
tations of steady prices 
in Q3FY26, especially af-
ter GST-led price cuts in 
September, most regions 
have witnessed a decline. 
Based on its supply data-
base, the sector is set to 
see capacity additions of 
nearly 40 mnt of cement 
and 26 mnt of clinker in 
the next four months alone. 
The report expressed con-
cern over the medium-term 
outlook for the sector, citing 

a robust capacity addition 
pipeline of around 80 mnt, 
or 12 per cent, over the next 
18 months. 

This expansion is ex-
pected to continue ex-
e r t i n g  p r e s s u r e  o n 
pricing and margins. 
However, the report main-
tained a positive long-term 
view for the cement indus-
try. 

It said ongoing sector con-
solidation and sustainable 
demand growth, projected 
at 1x to 1.2x of GDP growth, 
should help support pricing 
power and improve margins 
over time. 
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